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“Marketing's job

IS never done.

it's about
perpetual motion.
We must continue
to innovate

every day”

Beth Comstock
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Customer
champion

Growth Chief
driver storyteller

Innovation  Capability
catalyst builder
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3 6 % PURPOSE
As customers align with businesses
that share their values, companies AGILITY
that act with purpose are more The current environment has
positioned for success. tested business models in
unprecedent ways and made clear
that agility is a crucial, cultural
mindset for organizations.

TALENT /I 2%

As ways of working have shifted,
marketing organizations have
focused on ways to make their
most valuable asset, their talent,
a strategic force.

10%

tools, solutions and devices that

always on.

FUSION /I O%

Organizations can better help the
people they serve by creating innovative
experiences through cross-industry
partnerships, creating ecosystems that
more holistically address human needs.

oo 43%

Trust is built on a brand’s promise and
the delivery of their product or service.
While trust takes years to build, it on

2900 PARTICIPATION Gk oo 1 oy .

With engagement now a two-way street,
companies are thinking about customers
strategically, as brand ambassadors,
influencers, collaborators, and innovators
in their engagement strategies. Companies
are tapping into this passion to broaden
their focus for more collaborative
engagement with customers.

GTM-N NIM N"oN7 (Deloitte 7v/ Global Marketing Trends 2021 NIT )773) IIN2A D70 1IN0 /A0
|ND IXNT NTNN (n=42) 12770 NI¥2 0D7Y )IINA WY NIDINN 10 DINYVT7Y 0'NY 1300

HUMAN EXPERIENCE
By deepening their understanding
of their customers, employees, and
stakeholders, companies can create

make peoples’ lives better, not just


https://www2.deloitte.com/us/en/insights/topics/marketing-and-sales-operations/global-marketing-trends.html

/o N7 I
JTVN (12ON7 DININ yan NiN9 0DMMINIE,Q0IY 7IN17 DINT 7'V TIN DIN7N 7Iren 1700
11N 7"'21N0N NaIxXN .71 79N 'NTHAL  VIXT 702 12'N" 7171 1NN NIN |12 1 71n"]
A1 ANz 0N NI7ON0N ]']'7 ninmz NINNID'OT MIDNI NN NAVN |'d TNITIN |OIN] A7WT
NOLIYN NIN'YNN T7IN'1T7 wTinn o2awnn T DANYNNI |NN 76% ,YXINN1 Nimny N7 v

NN nio7 ]IJDD7 QwTnny yimmEatal [N 1171 24% Nnivi

A

QOIY 7IN")

76%

24%

N NIOT 1201

(O'NINN2) DANYNNTNRINA 1D TV = 027¢ 1IN 710 DINN - 7¥/ 07737
ZTNYV7 1IN0 1220 NRIV7 OO NIN'XNN 71737 0/ 770 DN

21 (n=37)



" THECMO
SURVEY

ON-UINDO N2 2NINNT
NN YI9'N TINN N
12T NYAYN NN
TINTLNNIWAY

12wN NI

nnnjnno oniEn
NN'NNN NNYN NNyn
|I2ND NINTO NN
DY70V NTIVO 'OIMYT
DNV DY DMI71100
DANNN DV QNI D'NYeN

120 0'j7901 72VN TN
N[N N'YNI90170 NITIY!
N1I00ON - NYT7
JAI7120 NIN'O NN
TN N - Y0ONN7 NN

22

PONTN NN
QILT7 07’V NINNON

N01IN N NIoINN :Wih Dy |
N IN NXON NINDN 77N 7¥ 7272 NNN

DN'N VINN NITIEA TV TN I NN w9

0'2DXN NININN 7 NONTNODIAN NIy NN
N3 scale-21 N DDA N7/
0'0712 D"'ONN7 DNNINT

Develop your

Strategic edge
Elevate the
Customer
Experience
Keeping pace
with Technology

N7 VTN 7Y NMwn
0NN DT7ONN JIni
IND 7N NN N2

¥ Hands-on 71n'1 "Nan IN7" n010N
NONT N2 NI'ON7 NIMITII0 NINNI9VT9
N'Y 101 NNN N 'MINNN VTN, 070 7N



Deloitte.
Digital

N'YNI901710N DINN NN N72IN° Deloitte Digital
DTNN 7 DIYM 13002 NNNNNE TN 701N
AN NITOT NINIOVTO NN NI NIWTN
0NNN D7D DIPAN AV NIFTN NN 7Y 1NN

XN 1Awnniovn

NMINIFT7 1Y Deloitte Digital N72iNY 0'0;7'N91
DOINN 7Y NINO - 70V-I0100N YIV! DATIVN
N7 T 7Y N7'nyn niank ,0nonm 0Mimnon
Deloitte Digital Ny'xn MM 2 .NIM2IX NINA'0INI
TV DI 100N 70T N0T00N NI W DNNY
NN 119V N1I07) 0MYTN 01707 DNIN
MY NDN 7Y 0109017 NN (71N IN NDNN
NINTNN NII7I00 NN 7Y Nvnonl 1DN7
701 CRM ,00NE7'N L JUrnIoING 1'071NNn MINNA

JAITNI 0190770 IND NONT

120 NN Deloitte Digital 7¢ 'MNINN-21N NIXN
NJI71300 'Vl ,0MI0N00N DNVIE 771D NINE DTV
,00xVNpnnen. nimne 'nnm-,vmne niodnl
NYIY NINNNT . TNN A 720 - DRI D'ONND
N72NN - 2'ONI7NE JNMN NIDI0 NN Deloitte
70N "TI0IN 77N DD NN NN Awesome

.Deloitte Digital 7¢& TIN"N VN NIYXN

] iJll'EJ.‘I TIA'N
k YN

NIZIWNN NNINN NN TIND INIWN 71N TN
.09V DN NIWYNN 722 702 NIN0oNNI
7L D70IVD 7D 7 WINTDN NN NI TGN
TP PN AN 710 17300 ,07"N :|IND
TV QAN WIN D1 DID19 '70IN DN 7NN
NIYNIN NAMIN DN 71N TN DNNN - ,NN2M

MMM DNTAYA DTN

TIND 71N D7V IN N7V 1DIN TNRYN TINN
NN D777 72T |0 T'RN NN0N .02N 120N 7y
JINIYN DY70VN DT7IVA 7N VINND 71N VINTD
DNIN N7 71V TN D71V 11AN DX NIN NYT
QO0IN WV INANT TII'NN XN Q0112 )"V 17va 1191
mime Mr7E NN N7 NIVNNNN T 7Y MINN
0010 'y M ,0Mnan waon  nhyiwn Nyl
,81019N0 NINXIND |DON ,0"INM 07701 NPMNN
|01 NAM VT N7ITNT NoNwn N0 NN
I TN DY N D'nimn 0animn ey
7T NTDNN WTINN 7Y 7N wN DN TNRN

JN3WN [IYin 0101

NYID 701 D717 N Y'NUNE 1MAN NN XM TN
NNLN2  NDMYA N0 AN 72 7vni "0
JPVINT NMO210N1NA 071y amnioa nmnann




Deloitte wn T
Digital \,) e

" THECMO
. SURVE

. .
. N
L N L R

www.deloitte.co.il

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee ("DTTL"), its
network of member firms, and their related entities. DTTL and each of its member firms are legally separate and independent
entities. DTTL (also referred to as “Deloitte Global”) does not provide services to clients. Please see

for a more detailed description of DTTL and its member firms.

Deloitte Israel & Co. is a firm in Deloitte Global Network. Deloitte Israel Group a leading professional services firms, providing a
wide range of world-class audit, tax, consulting, financial advisory and trust services. The firm serves domestic and
international clients, public institutions and promising fast-growth companies whose shares are traded on the Israeli, US,
European and foreign capital markets.

© 2021 Deloitte Israel & Co.


http://www2.deloitte.com/global/en/footerlinks/about-deloitte.html

